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US. D_e-partmemof.rnsﬁee L IR Supplemental Statement
Washington, DC 20530 . * . o Pirsuant to the Foreign Agents Reglstratlon Act of
; » - 1938, as amended

 For Sxx Month Penod Ending June 30,2014

(lnsen date)

I- REGISTRANT

1. (a) Name of Registrant o (b) Registration No.
' Bermuda Tourism Authority _ 430

(c) Business Address(es) of Registrant
675 Third Avenue, 20th Floor
New York, NY. 10017

: 2 Has there beena change in the information prevxously furnished in connection w:th the followirig?
(a) Ifan individual:

(1) Residence address(es) " Yes [ No [

(2) Citizenship o Yes [ : No [

(3) Occupation Yes [ No [J
(b) Ifan organization: ' » '

(1) Name Yes : No ] .

(2) Ownership or control Yes[J°  NoRX -

(3) Branch offices ' Yes [ No (X

(c) Explain fully all changes, if any, indicated in Items (a) and (b) above.
The reason for this change is that by the Bermuda Toutlsm Authority Act 2013, the government of Bermuda created
the Bermuda Tourism Authority to replace the Bermuda Department of Tourism. The Bermuda Tourism Authority is
a controlled entity of the Government of Bermuda, created by legislative decree with the purpose of promoting
tourism in Bermuda. The office of the Bermuda Tourism Authonty is at the same address in New York as was the
office of the Bermuda Department of Tourism.

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a).

3. 0f you have previously filed Exhibit C', state whether any changes therein have occurred during this 6 month reporting period.

Yes No O ,
If yes, have you filed an amendment to the Exhibit C? Yes [ ‘ No K

. Ifno, please attach th_e‘re’quired amendment.

1 The Exhibit C,.for which no printed form is provided, consists of a true copy of the charter, articles of incorporation, association, and by Jaws of a registrant that 1s'an
organization. (A waiver of the sequitement to file an Exhibit C may be obtained for ;,ood cause upon written application to the Assistant Attomey General, National Secumy
- ‘Divigion, U.S. Depanment of Justice, Washington, DC 20530, ) ’
FORM NSD-2
Revised 03/14 -
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4.(a) Have any persons ceased acting as partners, offic cers, directors or.similar officials of the regrstrant durmg thns 6 month reportmg period?

Yes® - Nol
If yes, furnish the following mfonnatxon : : . )
Name _ . Position ' " Date Connection Ended
Caroline Ann Shutte : Dlrector of Global Operations - o December 31,2013

(b) Havé any persons become partners, ofﬁcers directors or similar ofﬁcmls during this 6 morith- reporting perlod"

Yes X No O~
_ Ifyes, furnish the following mfon'natron )
- Name . Residence Address Citizenship oo Position Date Assumed
* Victoria E. Isley 340 E, 23rd Street, #10E American Chief Sales & June 2,2014

New York, NY. 10010 o - Marketing Officer

5 (a) Has any person named in Item 4(b) rendered servrces dlrectly in funheranoe of the mterests of any foreign prmcxpal'7 '
Yes X No (O :
If yes, identify each such person and describe the service rendered

Victoria E. Isley
See At’tachment A

{b) During this six month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or

secretarial, or in a related or-similar capacity? Yes X] No [J w
Name : Residence Address o _. Citizenship ‘ Positian Date Assunied
Victoria E, Isley 340 E. 23rd Street, #10E American Chief _Sélés & June 2,2014

' New York, NY. 10010 Marketing Officer '

(c) Have any employees or individuals, who have filed a short form re'gistratié’n statement, terminated their employment or

connection with the registrant during this 6 month reporting period? ~ Yes &I No [

If yes, furnish the following information:- _

Name ) Posmon or Connecuon . Date Terminated
Caroline Ann Shutte » L Director of Global Operations ' . December 31,

2013

(d) Have any employegs or individuals, who have filed a short form registration statement, termmated thelr connection with any foreign

principal during this 6 month reporting perrod" Yes - No a

If yes, furnish the following information: ‘ ' _

Name - " Position or Connection : Foreign Principal - " Date Terminated

Caroline Ann Shutte Director of Global the Government of Bermuda December 31,
Operations . Department of Tourism : 2014

6. Have short form reglstratlon statements been filed by all of the persons named in Items 5(a) and S(b) of the supplemental statement"

“Yes Xl No [T

If no, list names of persons who have not filed the required statement.

C o
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II FOREIGN PRINCIPAL

.7. Has your connection with any forexgn principal ended during this 6 month repomng penod"  Yes No [ .
If yes, furnish the following information:
Foreign Principal - o Date of Termination
The Government of Bermuda Department.of Tourism : ‘March 31,2014

8. Have you acquired any new foreign principal(s)? during this 6 month reporting period? Yes Ne [J

If yes, furnish th following information: o
Name and Address of Foreign Principal(s) ‘ - . Date Acquired
The Government of Bermuda, Bermuda Tourism Authbrity : April 1,2014

9. In addition to those named in Items 7 and 8, if any, list forelgn prmmpal(s)2 whoem you continued to represent durmg the 6 month
reporting period.

: The Government: of Bermuda, Bermuda Tounsm Authority

10. (a) Have you filed exhibits for the newly acqulred forelgn pnncnpal(s), if any, listed in Item 8?
Exhibit A* Yes OO No X
Exhibit B* Yes O No [X]

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during this six month period? Yes X No [J
If yes, have you filed an amendment to these exh_'ijbi;s? Yes X No [J

If no, please attach the required amendment.

2 The term “foreign principal” includ&s inaddition to those defined in Secuon 1(b) of the Act, an individual organization any of whose activities are directly or indirectly

(See Rule 100(a) (9)) A rcg)smm! who represems more than one foreign prmcnpal is required to fist in the statements he files under the Act only those principals for whom tie
is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.)
" 3 The Exhibit A, which is filed on Form NSD-3, sets forth the information reqmred to be disclosed conceming each foreign principal.

-4 The Exhibit B, which is filed on Form NSD-4, sels forth the information concerning the agreemem or understanding between the registrant and the

foreign principal. ]
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11 - ACTIVITIES ‘

11. During this 6 month reportmg perlod have you engaged in any actlvxtles for or rendered any services to any foreign principal
named in Items 7, 8, or 9 of thls statement? " Yes No (O

- Ifyes, identify each foreign pnncxpal and describe in full detail your activities and services:

The Government of Bermuda Depaitment of Tounsm
Bermuda Tourlsm Authonty

See Attachment ‘B

12 Durmg this 6 month reporting period; have you on behalf of any foreign prmmpal engaged in political activity® as defined below?
Yes [ © No™® : '

If yes, identify each such forelgn principal and descnbe in full detail all such political activity, indicating, among other things,

" the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter.

13. In addition to the above descrlbed activities, if any, have you engaged in actmty on your own behalf whlch beneﬁts your
forelgn principal(s)? Yes [0 No K]

. Ifyes, describe fully.

5 “Political activity," as defined in Section 1{0) of the Act, means any activity that the person engaging in believes will, or that the person intends to, in any way influence-any

agency or official of the Government of the.United States or any section of the publlc within the United States with reference to formulating, adopting or changing the domestic .

or foreign policies of the United States or with refe top 1 or public i , policies, or relations of a governmenit of a foreigh country or a foreign political party.
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"IV - FINANCIAL INFORMATION

]4 (a) RECEIPTS-MONIES
During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contnbutuons income or

money either as compensatlon or otherwise? Yes X1, No .

If no, explain why.

If yes, set forth below in the required detail and separétely for each foreign principal an account of such monies.

Date " From Whom Purpose Amount
See attached ' ' : - :
Schedules A& B
- Schedule A

* Total

(b) RECEIPTS- . FUNDRAISING CAMPAIGN
During this 6 month reporting period, have you received, as part of a fundraising campaign’, any money on behalf of any

foreign principal named in Items 7, 8, or 9 of this statement? - Yes (O No K]
If yes, have you filed an Exhibit D® to your registration? : Yes O Nold
If yes; indicate the date the E)(_h_ibif D was filed. Date __. _

. (¢) RECEIPTS-THINGS OF VALUE ‘
During this 6 month reporting period, have you received any thmg of value® other than money from any foreign prmc:pal
named in Items 7, 8, or 9 of this stateinent, or from any othe¥ sotirce, for of i the interests of any such foreign principal?

Yes (O No X
If yes, furnish the following information:

Foreign Principal Déte Received . Thing of Value . Purpose

6,7 A registrant is requnred to filean Exhibit D if he collects or receives: contnbunons loans moneys or other things ‘of value for a forcrgn pnnclpal 2 pan ofa fundralsmg )
campaign. (See Rule 201(e)).
8 An Exhibit D, for whxch no printed form is-provided, sets forth-an account of money collected or recexvcd as a result of a fundraising campaign and transmitted for a foreign
prmcxpal
9 Things of value include but are not hmlted to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks," and the like, .
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iS;i(a) -

“DISBURSEMENTS-MONIES

During this 6 month reporting penod have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7,8,0r

~ 9 of this'statement?  Yes X] © NoO
(2) transmitted moies to any such foreign principal? Yes [ No

If no, explain‘in full detail why theré were no disbursements made on behalf of any foreign 'principaL
|

If yes, set forth below in the requnred detail and separately for each foreign principal an account of such monies, mcludmg
monies transmmed if any, to each foreign prmcnpal

Date To Whom Purpose Amount
See attached ' '
Schedules A & B
- Schedule B
Total
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(b) DISBURSEMENTS-THINGS OF VALUE
During this 6 month reporting period, have you disposed of anything of value'® other than money in furtherance of or in

connection with activities on behalf of any foreign prmclpal named in Items 7, 8, or 9 of this statement?
Yes O - No X
If yes, furnish the following information:

Date Recipient Foreign Principal Thing of Value Purpose

(¢) DISBURSEMENTS-POLITICAL CONTRIBUTIONS
- During this 6 month reporting period, have you from your own fiinds and on your own behalf either directly or through any

other person, made any contributions of money or other things of value'' in connection with an election to any political
office, or in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes (] No X

If yes, fumish the following itiformation;

Date Amount or Thing of Value ' Political Organization or Candidate Location of Event

10, 11 Things of value include but dre not limited to gifts, interest free Ioans expense free travel, favored stock purchases exclusive nghts favored treatment over compemors
"kickbacks;" and the like.
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V - INFORMATIONAL MATERIALS

16.(a) During this 6 month reporting period, did you prepare, disseminate.or cause to be disseminated any informational materials?'*
Yes ® .. . No‘D '
If Yes, go to Item 17.
(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration?

Yes O No [0
If Yes, please forward the materials disseminated durmg the six month period to the Registration Unit for review.

17. Identify each such foreign principal.
The Government of Bermuda Department of Tourism
Bermuda Tourism Authority

8. During this 6 month reporting period, has any foreign pr‘incipa] established a budget or allocated a speciﬁed‘étim of money to _
finance your activities in preparing or disseminating informatiorial materials? Yes [X] No O

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
The Government of Bermuda Department of Tourism - see-attached Schedules A & B

19. Durmg this 6 month reporting period, did your activities in preparing, disseminating or caustng the dissemination of infortational
materials include the use of any of the following:

[ Radio or TV broadcasts [X] Magazine or newspaper [J Motion picture films Letiers or telegrams

X Advertising campaigns K] Press releases X Pamphlets or other publications Z] Lectures or speeches

K] Other (specify) Travel agencies; tour operators, groups; meeting. planners ]

Electronic Commumcahons :

Xl Email
& Website URL(s): GoToBermuda.com Other: gotobermuda. com/about-bermuda/connect-with-us/bermuda-iphone-app/

(X Social media websites URL(s): facebook.com/bermudatourism; twitter.com/GoToBermuda; gotobermuda.com/blog/
X] Other (specify) _flickr.com/photos/gotobermuda/; youtu,be.com/bermuda; pinterés_t,cnm/goto,berm,uda;

20. During this 6 month reporting period, did you disseminate or cause to be disseminated mformatlonal materials among any of
the following groups: <

L__]_ Public officials o v . D Newspapers - O Libraries
O Legislators _ _ [ Editors [J Educational institutions
[0 Government agencies " [ Civic groups or associations [ Nationality groups

" ‘Kl Other (specify)_Same as 19, Other

21, What 'lméﬁage was used in the infi;maiiEnal materials:
X English . [ Other (specify)

22. Did you file with the chistraﬁon Unit, U.S. Department of Justice a copy of cach ftem of such informational materials
disseminated or caused to be disseminated during this 6 month reporting period? Yes : No [

23. Did ybu label each item of such informational raterials with the statement r‘ed;iired by Section 4(b) of the Act?
Yes No O

12 Theterm informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising,
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or for¢ign commerce or otherwise. Informational materials
disseminated by an agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require reglstmuon need not be

filed pursuant to Secuon 4(b) of the Act.
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VI - EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read
the information set forth in this registration statement and the attached exhibits an_d that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form Reglstratlon
Statement(s), if any, insofar as such information is not within his/her (thelr) personal knowledge

(Date of signature) (Print or type name under each signature or provide. electronic signature )

August 21, 2014 : /s/ Victoria Isley ’ eSigned

13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors of persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this-statement on its behalf.

Received by NSD/FARA Regi_sfration Unit 08/21/2014 4:22:15PM



Received by NSD/FARA Registration Unit 08/21/2014 4:22:15 PM

‘ Attachment ‘A’

I Chief Sales and Marketing Officer
New York City
C-Suite ,

Sets and executes sales and marketing strategy of organization under the
guidance of the CEO and manages the entire sales and marketing division

. Responsible for all sales and marketing strategy and execution, liaising with other
division heads to communicate trends and opportunities

o Raises awareness of and demand for Bermuda as a destination

* Manages all agency, representative and partnership relationships

‘« Implements all sales and marketing elements of the tourism plan

o Manages the brand Bermuda

o Seeks, develops and maintains relationships to benefit Bermuda asa destmatuon
"« Reports to Chief Executive Officer

« Embraces and promotes the values of the organization’s vision and values in thelr
work with team members, clients and stakeholders. :

e Develops annual BTA Sales and Marketing Plan, measureable objectives and
budgets, designed to satisfy the key goals of the National Tourism Plan, gets
appropriate approvals and then implements and manages that plan

« Manages sales and marketing division including all hiring and firing decisions and
employee review process, overseas representatives, entities, etc, ensuring sales
and marketing is timely, on message, on budget and in accordance with the
BTA's strategic plan

» Identifies aspirations of the defined market segments and communicates said
aspirations to the other divisions of the BTA towards achieving the goal that

- product meets or exceeds the aspirations of the market
‘o Collaborates with Chief Investment Officer to communicate sales and other
~ performance data trends signaling investment opportunities
« Identifies and attends key trade shows and maximizes visibility of Bermuda
« Develops new advertising campaign that promotes the strategic vision of BTA

« Monitors ROI on all aspects of sales and marketing plan, sets measurable
performance metrics and measures success against those metrics

» ldentifies highest and best opportunities to enhance BTA performance

« Identifies sales territories, target groups and market segments and delegates
responsibilities to department leaders
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» Focuses BTA sales and marketing on market segments with most RO potential

+ Collaborates with Chief Product Development and Experience Officer to provide
customer feedback and trerids on products, experiences and services to assist
with prioritizing product development (e.g. Golf versus spa versus nautical
facilities) '

« Ensures all sales and marketing content and relevant data is accessible online,

 accurate and up to date

« Manages all relationships with supportlng agencies, representatives and entltles
that form part of the team or assist in delivering the objectlves of Sales &
Marketing. :

« Seeks out and maintains synerglstlc relations and pannershlps that enhance the

» Researches competltors sales and marketmg campalgns and strategies to
enhance development of strategies for the island of Bermuda in coordmatlon with

the Sales Manager and Marketing Manager

o Sells marketable experiences/activities packages in line W|th target audience
demand, meeting their price point-and expectations deve!oped by the product
development division (as heeded)

o Works closely with the Director of Operations to monitor and manage budgets, -

- create personnel succession plan and utilize research and intelligence to explore
markets, niches and products :

« - Works closely with the Chief Investment Officer to ldentlfy possible new
opportunities for product/experience development, serving as the eyes and ears

in the feeder market
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' BERMUDA TOURISM AUTHORITY
Attachment ‘B> |
01-01-2014 Thru 06-30-2014

Saturday, January 25, 2014

Participated in the Alabama_AAA Consumer Travel Show at the Cahaba Convention Center,
Birmingham, AL. by E. Dill. 850 consumers attended. Literature disseminated.

Thursday, January 30, 2014

Hosted Bermuda Spring Break 2014 promotlonal event at Pearl Lounge Rhode Island By J.
Hardtman. 20 attendees. Literature disseminated. .

Friday, February 7, 2014 Thru Sunday, February 9, 2014

Participated in LA Travel & Adventure Show, Los Angeles, CA. C. Tucker. Over 10,000 in
attendance. litefature disseminated. ,

Friday, February 7,2014

Attended Boston Globé Travel Show, Boston, MA. with Berniuda Travel. J. Hardtman. Over.
24000 attendees over the 3 days. Literature disseminated.

Saturday, February 8, 2014

Attended Boston Globe Travel Show Boston, MA. with Bermuda Travel. J. Hardtman.
Over 24000 attendees over the 3 days Literature disseminated.

Sunday, February 9, 2014

" Attended Boston Globe Travel Show, Boston, MA. with Bermuda Travel. J. Hardtman.
Over 24000 attendees over the 3 days. Literature disseminated.
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‘Saturday, Fe‘bruafy 22,2014 Thru Sunday, February 23, 2014

Participated in the Travel‘ Adventure Trade Show, Washington DC by D. Douglas; 8,000+
attendees, literature disseminated. , , ‘

Sunday, February 23, 2014

Participated in Krause Trade Show, York, PA. C. Tucker. 100 consumers in attendance.
Disseminated literature.

Saturday, March 1, 2014

Participated in Travel Expo, Edison, NJ. By C. Tucker. 5,000 consumers in attendance
Dlssemmated hterature

Tuesday, March 4,2014

Hosted a Bermuda destination training session at Jet Blue vrcse.rvatio'ns center in Salt Lake
City, UT. by E. Dill. 100 agents participated. Literature disseminated.

' Wednesdéy, March 5,2014

Hosted a Bermuda Presentation to the Long Island Travel Agent Association Farmmgdale
- NYbyD. Douglas. 35 Agents, literature disseninated.

,Frlday, March 7, 2014

Participated in the AAA Travel Show, Foxborough MA. by Jamel Hardtman Over 30,000
attendees. Literature disseminated. -

/

Saturday, March 8, 2014

Participated in the AAA Travel Show, Foxborough MA. by J. Hardtman. Over 30,000
attendees. therature dlssemmated .
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Sunday, March 9 2014

' Partlclpated in the AAA Travel Show Foxborough MA by J. Hardtman. Over 30 000
attendees. therature dlssemmated

‘ Frlday, March 21, 2014 Thru Sunday, March 23, 2014

| Participated in the Palm Beach Boat Show at the Flagler Dr Witerfront Marina in Palm
Beach, FL., by E. Dill. Several thousand people attended. 101 data capture cards collect.
- Literature dis,semina’ted . , :

Tuesday, April 8, 2014 Thru Friday, April 11, 2014

IAGTO golf tour operator event and trade show, Charleston Convention Center. Charleston,
NC. E. Dill. 350 golf tour operators in attendance. Literature disseminated. .

‘Wednesdayj, Apnl 9, 2014

Participated in the TABS (Travel Agents of Brooklyn & Staten Island NY) Trade Show
Staten Island by D. Douglas; 80 Travel Agerits attended. Literature disseminated.

Wednesday, Aprll 9, 2014

Partlclpated in the Pre-Master Week Event hosted by 19th Hole Magazme at La Maison de
la Bridal, in Lenox Mall, Atlanta, GA., E. Dill. 350 guests in attendance. Literature
disseminated.

Tuesday, April 15, 2014

Hosted (TACT) Travel Assoc. of Connecticut, New Haven, CT. byC Tucker. 65 agents in
-attendance. Literature dlssemmated

Wednesday, April 23, 2014 Thru Thursday, April 24, 2014

Participated in EventerAct meeting planner trade show and event with J. Hardtman, held at
the America\'s Mart, downtown Atlanta, GA, by E. Dill. 300 meetmg planners in attendance.
Literature disseminated.
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Wednesday, May 7,2014
. Participated in the LITAA (Long Island Travel Agent Assoclatron) Trade Show, Woodbury
NY by D. Douglas; 120 Travel Agents attended literature dlssemmated

Thursday, May 8, 2014

Pamcrpated in the Travelong Showcase, Madison, NJ, by C. Tucker 100 Consumers
attended. Literature dlssemxnated : -

Tuesday, May 13,2014

. Pamclpated in the Meetmg Professionals International Greater New York Chapter Event,
- Manhattan NY by D. Douglas; 35 Meeting Planners attended, literature disseminated

Wednesday, May 14,2014

Hosted a Bermuda Presentation to (ASTA) American Society of Travel Agents NY Chapter
by D. Douglas; 75 Attending Agens, hterature disseminated

Wednesday, May 14,2014 Thru Friday, May 16, 2014

| Participated in ASTA Meet your Rep Night 100 agents in attendance disseminated
literature/NACTA -CT Presentation Hartford CT., by C. Tucker 12 agents in attendance.
Literature dlssemmated

Monday, May 19,2014 Thru Thursday, May 22, 2014

Hosted the Eastern Travel Association - Harrisburg, Wilkes Barre & Bethlehem PA, by C.
Tucker. 180 agents 1n attendance, disseminated literature.

Tuesday, May 27,2014

Hosted (NACTA) National Assocratlon Certified Travel Agents, Clifton NJ. By C. Tucker.
20 agents in attendance. Dlssemlnated literature.
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' Wednesday, June 4,2014

Participated in ACT Annual Trade Show has 100 members located in Central and South
Jersey, by C. Tucker. Literature disseminated. ' .

Sunday, June 8, 2014 Thru Wednesday, June 11, 2014

Participated in International Association of Golf Tour Operator\'s anﬁual_ trade show and
conference with A. Brooks, held at the Charleston Convention Center, Charleston, SC., by
E. Dill. 350 golf tour operators in attendance. Literature disseminated.

Monday, June 23,2014

Hosted a Bermuda Presentation to Travel Professionals (Luxury) by D. Douglas, New York,
NY; 15 attendees, literature dlssemmated
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* SCHEDULES A & B - NEW YORK OFFICE
JANUARY 1 - MARCH 31, 2014

© SCHEDULE "A" X

: $
Closing balance December 31, 2013 as reported 169,253.73
Opening balance January 1,2014 169,253.73
" Funds received from Bermuda : 126,000.00
'289,253.73
SCHEDULE "B"
salaries - 7,917.10
Other personnel costs . : ‘ 35,850.26
Travel and entertalnment 6,554.18
Trai'ning - , ‘ 1,645.00
Telephone/postage/shipping 13,629.09
Professional Services - . , ’ 4,071.02
Office & equipment rentals : 1,745.90
Office & equipment repairs 0.00
Office & property insurance 0.00
Electricity . : , ~ 0.00.
Supplies & equipment - 2,208,13
 Advertising _— 60,199.56
Memberships : : _{260.20)
’ : h ‘ 133,560.04
Closing balance oh March 31,2014  155,693.69
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Brochures Disseminated
Period Jan. 1 to June 30, 2014

,A,NDY REFERENCE MAP BROCHURE 7881 ,,972 2,879 12,030

| WHAT TO DO IN BERMUDA ' 7801|3072 |26t [2110
TRAVEL TIPS BROCHURE ' 8506 [3.272 |4.204 [1.030
WHERE TO STAY BROCHURE 3125 8% 1,129 [1.100
GOLF BROCHURE - , 1800

HNDY REFERENCE MAP BROCHURE - 9535 3,000 3.680~ 1,340
WHAT TO DO IN BERMUDA ) - 6700 975 1,810 |2,400
TRAVEL TIPS BROCHURE ] 13660 15,700 3.430 3.071 5
WEDDING & HONEYMQON, BROCHURE ' 125 0 0 125
WHERE TO STAY' BROCHURE 3955 500 1,000 940
GOLF BROCHURE 2100
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